
PERSONALIZED PAN GIVEAWAY CONTEST 

OFFICIAL CONTEST RULES 

1) WELCOME: The Personalized Pan Giveaway Contest (the “Contest”) is sponsored and 
administered by Kra= Heinz Canada ULC, 95 MoaEield Drive, Toronto, ON M3B 3L6 (the 
“Sponsor”). 

2) CONTEST PERIOD: The Contest begins Wednesday August 12, 2020 at 9:00 am ET and ends 
Wednesday, August 19, 2020 at 11:59 pm ET (“Contest Period”).  

3) ELIGIBILITY: Contest is open to legal residents of Canada, excluding those in the province of 
Quebec, who have reached the age of majority in the province or territory in which they reside 
as of their date of entry in the Contest Period (“Entrant” or “Entrants”).  

The Contest is not open to: 
(a) employees, officers and directors of the Sponsor and its parent, affiliates, subsidiaries, 

representa]ves, agents, and adver]sing and promo]on agencies, (collec]vely, 
“PromoGon ParGes”); and 

(b) the immediate family members (regardless of where they live) of a person excluded 
under (a) or anyone domiciled with a person excluded under (a) (whether related to 
that person or not). For the purposes of these Official Contest Rules, “immediate 
family” includes husband, wife, spouse, partner, mother, father, brothers, sisters, sons, 
or daughters. 

4) HOW TO ENTER: NO PURCHASE NECESSARY. To enter the Contest, an Entrant must have a 
valid account on at least one of www.twiaer.com (“TwiLer”), www.instagram.com 
(“Instagram”), or www.facebook.com (“Facebook”) (together, the “Social Media PlaRorms”), 
and must follow @Kra=SinglesCa on one of the Social Media PlaEorms. At the beginning of the 
Contest Period, the KRAFT Singles brand will post about this Contest on the page or account of 
its respec]ve Social Media PlaEorms (@Kra=SinglesCa).  To enter the Contest, an Entrant must 
comment on the post (300 characters maximum, including spaces) telling their personal twist 
on how they make grilled cheese.  

A=er pos]ng, the Entrant will have entered the Contest (each post to each Social Media 
PlaEorm being each one (1) “Entry,” or several “Entries”). Entries on the Social Media PlaEorms 
must be publicly viewable by the Sponsor or its agent and remain posted un]l the end of the 
Contest Period, otherwise the Entry will be deemed ineligible.  

http://www.instagram.com
http://www.facebook.com
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The Sponsor will determine the winner by judging the most crea]ve Entry (the “Judging 
Criteria”). For more informa]on on the Judging Criteria, see Rule 6: HOW TO WIN. 

4.1) ENTRY CONDITIONS: Each Entry must: (1) be original; (2) be created for the purposes of 
this Contest; (3) have not been previously published, used commercially, submiaed prior to this 
Contest or during this Contest to another contest, compe]]on or promo]on or won any other 
prize/award; (4) not defame, infringe or violate the rights of any third party (including, without 
limita]on, copyright or other intellectual property rights of any other party); (5) be appropriate 
for the Contest and all ages, in “good taste”, in keeping with Sponsor’s image and be suitable for 
publica]on (e.g. must not be obscene or indecent or degrade, harass or in]midate an individual 
or group of individuals on the basis of any impermissible classifica]on, including without 
limita]on, religion, gender, sexual orienta]on, race, color, creed, ethnicity, na]onal origin, age, 
disability, marital status or military status), as determined by Sponsor in its sole and absolute 
discre]on; and (6) not contain any commercial content that promotes any product or service 
other than those offered by Sponsor. Without limi]ng any of the foregoing, Entries cannot be a 
parody or derogatory.   

Sponsor reserves the right, in its sole and absolute discre]on, to reject, modify, edit or remove 
any Entry and judge it void or disqualify it and the Entrant at any ]me, without no]ce to the 
Entrant, that Sponsor deems, in its sole and absolute discre]on, not to be in keeping with the 
Official Contest Rules. 

If pos]ng an Entry via a mobile device, standard data rates may apply. Entrants should check 
their service carrier plan for more informa]on regarding rates and fees. Entries may only be 
submiaed by the authorized account holder of the Social Media PlaEorm. Use (or aaempted 
use) of any automated macro, script, robo]c, or other system(s) or program(s) to enter or 
otherwise par]cipate in or disrupt this Contest is prohibited and is considered grounds for 
disqualifica]on from this Contest. 

4.2) ENTRANTS’ REPRESENTATIONS: By submimng an Entry at Entrant represents and warrants 
that: (1) the Entry does not infringe on any third party’s copyright materials, trademark or other 
intellectual property rights; (2) the Entry does not contain so=ware viruses or any other 
computer code or program designed to interrupt, destroy or limit the func]onality of the 
Contest or the Social Media PlaEorms, (3) the Entry complies with 4.1) Entry CondiGons, and (4) 
the Entry is original to you, that you have all necessary rights in and to the Entry. 

The Sponsor does not assume any responsibility for any claims based on infringement of 
publicity rights, defama]on, invasion of privacy, copyright infringement, trademark 
infringement and any other intellectual property-related cause of ac]on with respect to any 
Entry submiaed. By entering this Contest, each Entrant: (i) agrees to release, indemnify, 
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discharge, defend and hold harmless the Sponsor, the Promo]on Par]es , Facebook, Twiaer, 
and Instagram, and each of their respec]ve officers, directors, employees, agents, 
representa]ves and assigns (collec]vely with the Promo]on Par]es, the “Released ParGes”) 
from any claim or liability arising from or related to the Entry or par]cipa]on in this Contest, (ii) 
grants Sponsor a non-exclusive, unlimited, royalty free, irrevocable, right and license to use, 
publish, display, produce, perform, convert, adapt, publicly present, communicate to the public, 
assign, sub-license, edit, modify, translate, reproduce, dispose of, post, broadcast or otherwise 
use the Entry, in whole or in part, in any way and in any form of media now known or herea=er 
developed, including, without limita]on, as contemplated within these Official Contest Rules, or 
in any adver]sing or promo]ons created by Sponsor in any form of media to promote this 
Contest and/or future contests similar to this Contest, without review, no]ce, approval or 
compensa]on; (iii) waives all moral rights in and to the Entry in favour of Sponsor; and (iv) 
represents, warrants to Sponsor that he/she has the authority to grant to Sponsors the rights 
granted in these Official Contest Rules, including without limita]on the non-exclusive license, 
above.  

5) ENTRY LIMITS: Entrants may submit one (1) Entry only per Social Media PlaEorm, for a total 
of up to three (3) Entries across the three (3) Social Media PlaEorms.  For clarity, the same Entry 
may be posted once to each Social Media PlaEorm, or different Entries may be posted to each 
Social Media PlaEorm, for a total of up to three (3) Entries. 

6) HOW TO WIN: 

All eligible Entries received during the Contest Period will be evaluated by a judging panel (the 
“Panel”) comprised of representa]ves from the Sponsor and from the Sponsor’s agent. Judging 
by the Panel will take place between August 12, 2020 and August 19, 2020 (“Judging Period”) in 
Toronto, Ontario. The Panel shall judge all eligible Entries based on their crea]vity, including on 
the twist on how they eat grilled cheese and why they love Kra= singles.  

During the Judging Period, the Judge will select the fi=y (50) most crea]ve Entries (“PotenGal 
Prize Winners”). 

7) HOW TO CLAIM A PRIZE: Between August 12, 2020 and August 19, 2020, Sponsor shall no]fy 
Poten]al Prize Winners via the messaging feature on the Social Media PlaEorm used to upload 
the selected Entry, (“NoGficaGon”). If a Poten]al Prize Winner cannot be contacted within two 
(2) business days of the No]fica]on, another Entry may be selected at Sponsor’s sole discre]on.   

Upon receiving a No]fica]on, Poten]al Prize Winners will have five (5) business days to: 
complete a form and provide their name, day]me phone number, email address, address and 
age; follow the provided link and read these Official Contest Rules, and agree and submit a 



-  -4

Declara]on and Release form (“DeclaraGon”) confirming, among other things, compliance with 
the Official Contest Rules and acceptance of the Prize (defined below) as awarded. A=er doing 
so, the Poten]al Prize Winner will have accepted the Prize (“Prize Winner”). 

Poten]al Prize Winners will also be asked to choose the design they want on their pan and what 
name they would like engraved on it. 

The Sponsor, in its sole discre]on, reserves the right to select another Entrant should a selected 
Entrant fail to do the aforemen]oned, or if the Sponsor, in its sole discre]on, finds the Entrant 
to be ineligible for any reason.  

Delivery of Prizes is expected to occur the week of August 31, 2020.  

8) ODDS: The odds of winning a Prize depend upon the applica]on of the Judging Criteria. 

9) PRIZES/APPROXIMATE RETAIL VALUES: There are fi=y (50) prizes available to be won, each 
consis]ng of one (1) cast iron pan with custom personalized engraving (collec]vely one “Prize” 
or fi=y “Prizes”). Approximate Retail Value a Prize is $250 each, or $12,500 in total for all Prizes. 

10) PRIZE CONDITIONS: Prizes are restricted to one (1) per household. For clarity, Poten]al Prize 
Winners entering the same home address when claiming a Prize will be considered to be in the 
same household.  

11) PRIZE SUBSTITUTION: Unless otherwise men]oned in these Official Contest Rules, all prizes 
available in this Contest are, from now on, collec]vely referred to as the “Prize” or “Prizes”, and 
all respec]ve winners are collec]vely referred to as “Winner” or “Winners”. All Prizes available 
in this Contest must be accepted as awarded. No subs]tu]ons or transfers of Prize by Winner 
permiaed. Sponsor reserves the right, in its sole discre]on, in the event that a Prize or any 
component of any Prize cannot be awarded as described for any reason, to subs]tute and/or 
modify the Prize or component with (a) prize(s) of equal or greater value, without liability.   

The Winner is not en]tled to monetary difference between actual Prize value and stated 
approximate Prize value, if any. 
 
12) ENTRY CONDITIONS AND VERIFICATION: All Entries are subject to verifica]on at any ]me. 
The Sponsor reserves the right, in its sole and absolute discre]on, to require proof of iden]ty 
and/or eligibility (in a form acceptable to the Sponsor – including, without limita]on, 
government-issued photo iden]fica]on) to par]cipate in this Contest. Failure to provide such 
proof to the sa]sfac]on of the Contest in a ]mely manner may result in disqualifica]on.  

Any aaempt by any Entrant to par]cipate or submit an Entry in any method, or who has entered 
or par]cipated in any method, not sanc]oned by the Official Contest Rules will void that 
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individual’s Entry and eligibility to win a Prize and that individual will be disqualified from the 
Contest, at the sole discre]on of the Sponsor. 

If the iden]ty of an Entrant is disputed, the authorized account holder associated with the 
account on that Social Media PlaEorm at the ]me of Entry will be deemed to be the Entrant. An 
Entrant may be required to provide proof that he or she is the authorized account holder 
associated with the Entry. 

All Entries that are incomplete, illegible, damaged, irregular, have been submiaed through illicit 
means, or do not conform to or sa]sfy any condi]on of the Official Contest Rules may be 
disqualified by the Sponsor. Proof of submission does not cons]tute proof of receipt. Your Entry 
will be rejected if (in the sole and absolute discre]on of the Sponsor) the Entry is not fully 
completed and submiaed during the Contest Period. The Releasees (defined below) are not 
responsible for late, lost, misdirected, delayed, damaged, stolen, incomplete or incompa]ble 
Entries. 

13) LIMITATION OF LIABILITY: By entering Contest, Entrants accept and agree to these Official 
Contest Rules and the decisions of Sponsor, which shall be final in all maaers. Releasees (as 
defined below) are not responsible for lost or late Entries, or the Declara]on, or for any 
typographical, or other error in the prin]ng of the offer, failure of the Social Media PlaEorms or 
the Contest website, administra]on of the Contest, or announcement of any Prize, or for 
technical, hardware, or so=ware malfunc]ons, computer virus, bugs, tampering, unauthorized 
interven]on, fraud, lost or unavailable network connec]ons, or failed, incorrect, inaccurate, 
incomplete, garbled, or delayed electronic communica]ons whether caused by the sender or by 
any of the equipment or programming associated with or u]lized in this Contest, or by any 
human error which may occur in the processing of the Entries in this Contest, or any other 
cause beyond the reasonable control of Sponsor that interferes with the proper conduct of the 
Contest as contemplated by these Official Contest Rules.   

The Sponsor extends absolutely no representa]ons or warran]es in respect of a Prize and 
accept no liability arising in respect of such Prize or in the use thereof.  

14) RELEASES WAIVERS, AND DISCLAIMERS: 

Unless otherwise required by applicable law, the Entrant agrees to the following releases, 
waivers and disclaimers: 

CONTEST RELEASE: By entering the Contest, Entrants agree to forever release, discharge and 
hold harmless, Sponsor, Promo]on Par]es, their affiliates, subsidiaries, their adver]sing and 
promo]onal agencies and their respec]ve directors, officers, employees, representa]ves, 
successors, assigns and agents, parent and related companies, licensors, licensees (the 
“Releasees”), from and against any and all damages, claims, injuries, death, loss and/or liability 
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to person or property, due in whole or in part, whether directly or indirectly, by the entering 
and par]cipa]on in the Contest.   

PRIZE RELEASE: If an Entrant wins a Prize and accepts the Prize, such acceptance shall mean full 
sa]sfac]on of the en]tlement as an Entrant and Winner in the Contest and the Entrant fully 
discharges and forever releases the Releasees, of and from any and all claims, demands, losses, 
damages, ac]ons or causes of ac]on whatsoever, whether known or unknown, whether at law 
or in equity which they or their heirs, executors, administrators, successors or assigns may now 
or herea=er have against any of the Releasees in connec]on with the use, misuse or otherwise 
of the Prize.   

Entrant also acknowledges, without limi]ng the generality of the foregoing, that the Releasees 
will not be responsible for any injury, accident, death or dismemberment, or any other loss, 
damage or expense in connec]on with the use of the Prize. Refusal to accept a Prize releases 
the Releasees of all responsibility and obliga]ons toward the Entrant of such Prize.   

In no event shall Sponsor be held to award more Prizes than the number set-out in these Official 
Contest Rules or to award Prizes otherwise than in compliance with these Official Contest Rules. 

15) RIGHTS OF SPONSOR: The Sponsor reserves the right to terminate or suspend this Contest 
or to amend the Rules at any ]me and in any way, without prior no]ce. Without limi]ng the 
foregoing, this includes if, in the Sponsor’s opinion, there is any suspected or actual evidence of 
tampering with any por]on of the Contest, or if technical difficul]es or any other factor 
including accident, prin]ng, administra]ve, or any error of any kind compromises the integrity, 
administra]on, or conduct of the Contest, or for any other reason.In such circumstances, the 
Sponsor reserves the right to randomly select a winner from previously received eligible Entries 
by the end of the Contest Period.   

Any aaempt to deliberately damage any website or other component, or to otherwise 
undermine the legi]mate opera]on of this Contest is a viola]on of criminal and civil laws and 
should such an aaempt be made, the Sponsor reserves the right to seek remedies and damages 
to the fullest extent permiaed by law, including criminal prosecu]on. 

Sponsor reserves the right to disqualify a person if he/she enters the Contest or tries to do so by 
any means contrary to these Official Contest Rules or which would be unfair to other Entrants or 
where Contest Entries are generated by any mechanical or automated means, including the 
supply of untruthful, inaccurate, or misleading details and/or informa]on.  Entry materials that 
have been tampered with, reproduced, falsified, or altered are void.  In the event a dispute 
arises as to the iden]ty of a Poten]al Prize Winner, Entries will be declared by the name 
associated with the Social Media PlaEorm account used to submit the Entry and verified in 
accordance with Rule 12.  
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16) PUBLICITY:  Entering this Contest or accep]ng a Prize (if applicable) cons]tutes permission 
by Entrant for the Sponsor, and its agencies to use the Entrants’ and Prize Winners’, as 
applicable, names, ci]es and provinces/territories of residence, biographical informa]on, Entry, 
Prize informa]on, video, recording, voice, photograph, statements and likenesses for purposes 
of adver]sing and publicity in any and all media now or herea=er known throughout the world 
in perpetuity, without further compensa]on, no]fica]on, or permission, unless otherwise 
prohibited by law. 

17) PRIVACY: The Sponsor respects the Entrants’ right to privacy. Personal informa]on collected 
from Entrants (including but not limited to names, age, mailing addresses, telephone numbers, 
and email addresses) will only be used for the purpose of administering this Contest and 
conduc]ng publicity about this Contest. By entering this Contest, Entrants consent to Sponsors’ 
collec]on, use, and disclosure of their personal informa]on for these purposes. For a copy of 
Kra= Heinz’s Privacy Promise, please call 1-800-567-KRAFT or visit www.kra=canada.com/
privacypromise. Sponsor is not responsible for the personal informa]on handling prac]ces of 
the Social Media PlaEorms. Sponsor encourages Entrants to read the privacy policies of the 
Social Media PlaEorms in order to learn more about how they will handle Entrants’ personal 
informa]on: Facebook (haps://www.facebook.com/policy.php), Instagram (haps://
help.instagram.com/519522125107875), Twiaer (haps://twiaer.com/en/privacy).   
  
18) TAX: All federal, provincial/territorial, local, and other taxes on a Prize, if any, are the sole 
responsibility of the Winner. 

19) FACEBOOK, TWITTER, AND INSTAGRAM: This Contest is in no way sponsored, endorsed or 
administered by, or associated with Facebook, Twiaer or Instagram. Registering and using each 
Social Media PlaEorm is subject to each Social Media PlaEorm’s terms and condi]ons, and 
Sponsor has no responsibility to such registra]on or use. The owners and operators of 
Facebook, Twiaer, and Instagram are completely released from all liability by each entrant in 
this Contest. Any ques]ons, comments or complaints regarding the Contest must be directed to 
the Sponsor and not to Facebook, Twiaer or Instagram. 

20) LANGUAGE DISCREPANCY:  Unless otherwise required by applicable law, in the event of any 
discrepancy or inconsistency between the English language version and the French language version of 
the Official Contest Rules, as applicable, the English version shall prevail, govern, and control. 

21) CHOICE OF LAW: These Official Contest Rules are governed by, and construed in accordance with the 
laws of the Province of Ontario and the laws of Canada applicable therein. 

22) OFFICIAL CONTEST RULES: These Official Contest Rules are available on INSERT LINK. 

http://www.kraftcanada.com/privacypromise
http://www.kraftcanada.com/privacypromise
https://www.facebook.com/policy.php
https://twitter.com/en/privacy
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